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Public Speaking
COMM-1110
Spring 2021 Section E02 3 Credits 01/09/2021 to 05/11/2021 Modified 01/11/2021

 Description
A study of the principles and practice of public speaking with an emphasis on the organization of material and the vocal and physical
aspects of delivery in various public speaking situations.
Requisites
Prerequisites:
Corequisites:

 Contact Information
Professor: Dr. Tonia Phanor
Email: tphanor@westga.edu
Office: Hum. 213
Phone: 4048508905

 Meeting Times
 Materials
Online Book
https://open.umn.edu/opentextbooks/textbooks/77
Stand up, Speak out: The Practice and Ethics of Public Speaking.
Price: FREE

 Outcomes
Course Objectives
Identify, evaluate, and use information, language, or technology appropriate to a specific purpose.
Prepare and deliver an effective oral presentation on an appropriate and meaningful topics.
Course Outcomes:
To expose the student to a variety of public speaking situations.
To help the student learn to control and put their nervousness about the speaking situation to good us.
To help the student become a more effective listener.
To develop critical thinking skills.
To familiarize ourselves with the credible sources of information and learn how to use them when discussing contemporary
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events and issues.

 Evaluation
Criteria
Type

Weight

Topic

Notes

Written Assignments
Speech Outlines
Four outlines for Speech Presentations
1. Outline for Introduction Speech
2. Outline for Informative Speech
3. Outline for Demonstration Speech
4. Outline for Persuasive Speech
Essays
1. Online Speech Evaluation
2. Final Speech Analysis
Discussions
1. Peer evaluation of speeches
2. Chapter discussions

Presentations

Exams

Four Speeches

Quiz/Exams

1. Online Introduction Speech

(2 to 3 minutes)

2. Demonstration Speech
3. Informative Speech
4. Persuasive Speech

(5 to 7 minutes)
(5 to 7 minutes)
(6 to 8 minutes)

Attendance Quiz: Syllabus content
Midterm Exam
Final Exam

Breakdown
Grade

Range

Grading Criteria

Notes
90 - 100%

=

A

80 - 89%

=

B

70 - 79%

=

C

60 - 69%

=

D

Below 60%

=

F

 Assignments
Presentation: Introduction 25 pts.
You will record a 2-3 minute speech designed to acquaint you with your classmates. You will upload speech to YouTube to
submit in the discussion and assignment box. You will research the meaning of your name. For example, you could focus upon a
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personal goal, activity, or ideal you want to accomplish and how it may relate to the meaning of your name. Give the listeners
sufficient information to help them remember who you are and what you are about. An extemporaneous delivery style is required
using no more than one 3x5 note cards (one side only). A clear introduction, body, and conclusion should be evident. Prior to
presenting submit a one-page typed outline with one reference page attached.

Presentation: Demonstration Speech 75 pts.
Record a 5-7 minute speech in which the student will describe how to accomplish a particular task or attain a particular goal.
Topics must be appropriate for a college level audience. TWO outside sources, must be verbally cited. Proper outlining
techniques will be utilized. An outline will be submitted prior to speech presentation. Try to have at least two people in the
audience. They can have their backs to the camera as you speak.
Delivery: Business casual attire is expected. (See description below.) Unless the professor approves of attire related to topic, such
as chef coat for cooking or yoga attire to demonstrate poses. Vocal variety and enthusiasm are expected. Additional expectations
include the use of appropriate facial expressions and gestures to enhance the verbal message as well as to integrate the visual
aid with the oral message. You may use no more than two 4x6 notecard. Points will be deducted for going over or under the, time
limit by 30 seconds.
1. Business casual for women consists of a reasonable length skirt or trousers with a top (such as a dress shirt, or sweater set).
An informal dress with appropriate skirt length is also acceptable. Jeans would not be acceptable.
2. Business casual for men could be a combination of collared shirt, such as a dress shirt or polo shirt and khakis or blue, green,
brown, or black trousers with a belt. Jeans are not acceptable business casual attire. A blazer, sweater, or tie can optionally
be added.
3. Unacceptable attire would be wrinkled or ripped clothing, t-shirts, miniskirts, inappropriately tight or revealing attire such as
bare midriffs, and flip-flops or shorts. Bare feet are also unacceptable.

Presentation: Informative Speech 100 pts.
Record a 5-7 minute speech, which utilizes two visual aids and one must be in a multimedia format, such as PowerPoint, video,
etc. A typed formal outline and presentation outline must be turned in to the instructor prior to presenting the speech. The goal of
an informative speech is to inform, not persuade. The topic should not appear to be clearly one-sided or biased. Grading criteria
(in addition to those from the first speech) include:

1. Content: Listener relevance should be addressed for each main point, at least three "verbal footnotes" should be cited during
the presentation. Listeners should come away knowing more about the topic than they did before the speech.
2. Structure: Inclusive "we" language should be attempted in structural comments. Various elements ( i.e., connectives,
transitions, etc.) should be used to foster creativity, clarity, and fluency in style.
3. Delivery: Business casual attire is expected. (See description below.) Vocal variety and enthusiasm are expected. Additional
expectations include the use of appropriate facial expressions and gestures to enhance the verbal message as well as to
integrate the visual aid with the oral message. You may use no more than two 4x6 notecard. Points will be deducted for
going over or under the, time limit by 30 seconds.

Presentation: Persuasive Speech 100 pts.
This 6-8 minute persuasive speech must attempt to motivate listeners to initiate or change behaviors. A typed formal outline
must be turned in prior to the speech. Grading criteria for this speech beyond previous speeches include:
1. Content: Specific courses of action should be offered. Vivid, clear and exciting language should be used. Adoption of
Monroe's Motivated Sequence must be evident. At least four "verbal footnotes" must again be cited orally.
2. Structure: The case for change should integrate smoothly with the proposed solutions. No transitional problems should be
evident. Persuasive language should be evident throughout. Integration of the various segments should be smooth.
3. Delivery: Business attire is expected for your persuasive speech. Effective delivery techniques studied throughout the
semester should be incorporated. Emotional conviction should be clear. Points will be deducted for going over or under the
time limit or for exceeding the two 3x5 notecard limit. No more than one page presentation outline can be used (one side
only).
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 Schedule
When

Topic

Virtual Class
Welcome to
Week 1
Public Speaking
Online: Wed. (1/13)
@ 1pm

Notes

Introduction to Course * Review of Syllabus

Chapter 1

Rapport Building Activities

Introduction to Public
Speaking

Presentations

Introduction

Week 2
Online

Speeches
Attendance Verification Due (1/20)

Read Chaps. 2,3, and 5

Introduction Speeches Due (1/20)

Speechmaking Process

Introduction Speech Discussion (1/21)

Ethics/Free Speech
Analyzing your Audience

Virtual Class
Informative
Week 3
Speaking
Online: Wed. (1/27)
at 1:00pm

The Informative Speech

Chapters 6, 7, 11 and 15

Audience Analysis

Gathering Support

Developing the Central Idea and Purposes

Materials

The Speech Outline

Developing Your Informative
Speech Outline

Homework: Demonstration Topic Due 1/27

Online
Week 4
Online

Informative
Speaking
Researching the Speech Topic

Read Chaps. 8 and 9

Gathering Support Materials

Supporting Your Speech

Organizing The Speech

Organizing Your Speech

Homework: Demonstration Outline Due 2/3
Virtual Class
Week 5
Online: Thurs.
(2/10) @ 1:00 pm

Visual Aids

Read Chaps. 10, 13 and 14
Introductions and Conclusions
Visual Aids
Homework: Revise and Practice Demonstration Speech

Introducing and Concluding
Your Speech
Delivering Your Speech
Using Presentation Aids
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When

Topic

Notes

Presentations
Week 6
Online

Demonstration
Speeches

DEMONSTRATION SPEECHES will be due online 2/18. Everyone will record and submit their presentation in the
discussion for their peers to see, as well as in the assignment page.

Virtual Class

Demonstration

Students will submit videos and respond to peer discussion by 2/24.

Week 7
Online

Speeches

HW: Demonstration Speech Discussion 2/24
Informative Outline due 2/25

Virtual Class

Midterm Exam

The MIDTERM will be held online in Courseden and open on 3/2 and close on 3/3.

Week 8
Online
Virtual Class
Week 9
Online: Wed. (3/9)

Persuasion
Building Credibility

Chapter 17

Evaluating Reasoning and Support Materials

Using Persuasive Strategies

Persuasive Techniques
Submit Informative Speech in Assignment Dropbox and
Discussion (3/9)
Submit peer evaluations for INFORMATIVE SPEECH
DISCUSSION (3/12)

Spring Break
Week 10
Online

Spring Break
3/15-19

Presentations
Week 11
Online

Informative
Speeches Due

Virtual Class
Week 12

Listening/
Persuasion

Online

Homework: Speech Evaluation Paper due 3/25.

The Strategic Use of Language to Persuade

Chapters 4 and 12

HW: Persuasive Outline Due: 3/30

Listening
Using Words Well

Virtual Class
Week 13
Online

Special
Occasions

Special Occasion Speaking and Small Groups

Chapters 18 and 19
Special Occasion Speaking
Speaking in Small Groups

Presentations
Week 14
Online

Persuasive
Speeches

Online Persuasive Speech video submission (4/6).

5 of 9

When

Topic

Virtual Class
Week 15
Online

Persuasive
Speeches

Notes

PERSUASIVE SPEECH DISCUSSION (4/13)
Review for Final Exams
Final Exam to cover Chapters 4, 10, 12, 14, 16, 17, 18 and 19.

Holiday
Week 16

Finals Review

Exam
Week 17
Online

FINAL EXAM

-The FINAL EXAM will open online on 4/28 and close on 4/29.
-The final speech analysis paper will be due 4/30.

 Course Policies and Resources
*These assignments are optional and may be substituted for other assignments at the discretion of the instructor. Also, please
note that this syllabus is subject to change at the discretion of the instructor. All significant changes to the syllabus will be
distributed to students in writing.

Technology
1. Laptops/smart phones or webcam may be necessary for recording and word processing.

Presentation Policy
1. Students may give their speeches only on the assigned days for that particular speech.
2. Students who do not submit a video will receive a zero for that speech.
3. There should be two people in the audience for the speech, but there backs can be to the camera.
4. Speech outlines are due in advance of the speeches start. Everyone must turn them in in person on that day. Students must
stick with the outline that is turned in. I will be happy to help anyone work on an outline before it is due. Students may also
receive assistance from the university writing center.
5. Students may not give a speech without an outline. This constitutes a zero.

 College/School Policies
Mass Communications Degree Program Learning Outcomes
ACEJMC Professional Values and Competencies: The Bachelor of Science degree program in Mass Communications is
accredited by the Accrediting Council on Education in Journalism and Mass Communications (ACEJMC), and the Department is
committed to preparing students with the requisite knowledge and skills to be successful in the media and communications
industries after graduation. The Department has adopted as its Mass Communications degree program learning outcomes
ACEJMC’s 12 professional values and competencies, known as 6 X 6 MASS COMM SUCCESS, that all graduates of an ACEJMC
accredited program should be aware of and able to demonstrate as scholars and professionals in the discipline. For the detailed
list of the ACEJMC professional values and competencies, see the UWG Undergraduate Catalog
(https://catalog.westga.edu/preview_program.php?catoid=11&poid=1991) or ACEJMC - Standard 2. Curriculum and Instruction
(http://www.acejmc.org/policies-process/nine-standards/).

6 X 6 MASS COMM SUCCESS
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6 X 6 MASS COMM SUCCESS
(https://www.westga.edu/academics/coss/masscommunications/assets/pics/6x6_MC_Success_Graphic.JPG)
(click to view image)

1.
2.
3.
4.
5.
6.
7.
8.

Freedom of Speech & Press
History
Diversity
Global Impact
Theory
Ethics
Think Critically & Creatively
Research & Evaluate

9.
10.
11.
12.

Write Effectively
Self-Evaluate
Apply Numbers & Statistics
Apply Technology

Film & Video Production Degree Program Learning Outcomes
Overview: The Bachelor of Science degree program in Film & Video Production is designed to train graduates in the field who are
agile, adaptable, and able to employ their skills in an array of roles from entrepreneurial content producers to on-set film work,
both above and below the line. It will provide students with a comprehensive understanding of the machinery at work behind
media production and distribution, along with a set of tangible, marketable, and transferable skills for an array of positions within
the infrastructure of film and content production. The FVP degree program learning outcomes include:
1. Demonstrate critical thinking, aesthetic awareness and technical proficiency in the production and assessment of audiovisual film work.
2. Understand all phases and roles of film production in order to help formulate career goals.
3. Understand the various potentials of film as both a commodity for a targeted audience, and an act of authorship and creative
expression.
4. Demonstrate an understanding of the diversity of peoples and cultures and of the significance and impact of cinema in a
global society.

 Institutional Policies
Academic Support
Accessibility Services: Students with a documented disability may work with UWG Accessibility Services to receive essential
services specific to their disability. All entitlements to accommodations are based on documentation and USG Board of Regents
standards. If a student needs course adaptations or accommodations because of a disability or chronic illness, or if he/she needs
to make special arrangements in case the building must be evacuated, the student should notify his/her instructor in writing and
provide a copy of his/her Student Accommodations Report (SAR), which is available only from Accessibility Services. Faculty
cannot offer accommodations without timely receipt of the SAR; further, no retroactive accommodations will be given. For more
information, please contact Accessibility Services (https://www.westga.edu/student-services/counseling/accessibilityservices.php).
Center for Academic Success: The Center for Academic Success (http://www.westga.edu/cas/) provides services, programs, and
opportunities to help all undergraduate students succeed academically. For more information, contact them: 678-839-6280 or
cas@westga.edu.
University Writing Center: The University Writing Center (https://www.westga.edu/writing/) assists students with all areas of the
writing process. For more information, contact them: 678-839-6513 or writing@westga.edu.

Online Courses
UWG takes students’ privacy concerns seriously: technology-enhanced and partially and fully online courses use sites and entities
beyond UWG and students have the right to know the privacy policies of these entities. For more information on privacy and
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accessibility for the most commonly used sites, as well as technology requirements visit the UWG Online
(https://uwgonline.westga.edu/) site.
Students enrolled in online courses can find answers to many of their questions in the Online/Off-Campus Student Guide
(http://uwgonline.westga.edu/online-student-guide.php).
If a student is experiencing distress and needs help, please see the resources available at the UWG Cares
(http://www.westga.edu/UWGCares/) site. Online counseling (https://www.westga.edu/student-services/counseling/index.php)
is also available for online students.

Honor Code
At the University of West Georgia, we believe that academic and personal integrity are based upon honesty, trust, fairness,
respect, and responsibility. Students at West Georgia assume responsibility for upholding the honor code. West Georgia students
pledge to refrain from engaging in acts that do not maintain academic and personal integrity. These include, but are not limited to,
plagiarism, cheating, fabrication, aid of academic dishonesty, lying, bribery or threats, and stealing.
The University of West Georgia maintains and monitors a confidential Academic Dishonesty Tracking System. This database
collects and reports patterns of repeated student violations across all the Colleges, the Ingram Library, and the School of Nursing.
Each incidence of academic dishonesty is subject to review and consideration by the instructor, and is subject to a range of
academic penalties including, but not limited to, failing the assignment and/or failing the course. Student conduct sanctions
range from verbal warning to suspension or expulsion depending on the magnitude of the offense and/or number of offenses.
The incident becomes part of the student’s conduct record at UWG.
Additionally, the student is responsible for safeguarding his/her computer account. The student’s account and network
connection are for his/her individual use. A computer account is to be used only by the person to whom it has been issued. The
student is responsible for all actions originating through his/her account or network connection. Students must not impersonate
others or misrepresent or conceal their identities in electronic messages and actions. For more information on the University of
West Georgia Honor Code, please see the Student Handbook (https://www.westga.edu/administration/vpsa/handbook-code-ofconduct.php).

UWG Email Policy
University of West Georgia students are provided a MyUWG e-mail account. The University considers this account to be an official
means of communication between the University and the student. The purpose of the official use of the student e-mail account is
to provide an effective means of communicating important university related information to UWG students in a timely manner. It
is the student’s responsibility to check his or her email.

Credit Hour Policy
The University of West Georgia grants one semester hour of credit for work equivalent to a minimum of one hour (50 minutes) of
in-class or other direct faculty instruction AND two hours of student work outside of class per week for approximately fifteen
weeks. For each course, the course syllabus will document the amount of in-class (or other direct faculty instruction) and out-ofclass work required to earn the credit hour(s) assigned to the course. Out-of-class work will include all forms of credit-bearing
activity, including but not limited to assignments, readings, observations, and musical practice. Where available, the university
grants academic credit for students who verify via competency-based testing, that they have accomplished the learning
outcomes associated with a course that would normally meet the requirements outlined above (e.g. AP credit, CLEP, and
departmental exams).

HB 280 (Campus Carry)
UWG follows University System of Georgia (USG) guidance: http://www.usg.edu/hb280/additional_information#
(http://www.usg.edu/hb280/additional_information)
You may also visit our website for help with USG Guidance: https://www.westga.edu/police/campus-carry.php
(https://www.westga.edu/police/campus-carry.php)

Mental Health Support
If you or another student find that you are experiencing a mental health issue, free confidential services are available on campus
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in the Counseling Center. Students who have experienced sexual or domestic violence may receive confidential medical and
advocacy services with the Patient Advocates in Health Services. To report a concern anonymously, please go to UWGcares.

ELL Resources
If you are a student having difficulty with English language skills, and / or U.S. culture is not your home culture, specialized
resources are available to help you succeed. Please visit the E.L.L. resource page for more information.

COVID-19
Proctored Exams/Online Instruction: Students should be aware and plan ahead for the possibility of having to complete all
courses and/or exams online or in a proctored environment. This means talking with your instructors about what minimum
technical requirements (software and hardware) will be required should your class move online or a student's personal needs
dictate. This also includes making plans for internet access at whatever location participation may occur.
Virtual or in-person proctored exams, if your instructor should require them, may result in an additional cost to the student. Please
discuss these details with your instructor or see the information provided here.
Face Coverings: Effective July 15, 2020, University System of Georgia institutions, including the University of West Georgia, will
require all faculty, staff, students, and visitors to wear an appropriate face covering while inside campus facilities/buildings where
six feet social distancing may not always be possible. Face covering use will be in addition to and is not a substitute for social
distancing.
Face coverings are not required in campus outdoor settings where social distancing requirements are met. Anyone not using a
face covering when required will be asked to wear one or must leave the area.
Reasonable accommodations may be made for those who are unable to wear a face covering for documented health reasons.
Student FAQs: For more information about UWG COVID-19 guidance for students visit the Student FAQ webpage
(https://www.westga.edu/student-services/health/coronavirus-info/return-to-campus/students-faq-return-to-campus.php).

 Additional Items
The assignment calendar is tentative and may be adjusted to meet our class needs. Please regularly view Assignments in CourseDen
for any changes.
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